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PERSONAL COMPETITION.
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uals; with some Considerations on Success,






PERSONAIL COMPETITION.

I propose to discuss Personal Competition with no
special reference to industry or commerce, but rather
with a view to the part that it plays in social life asa
whole, and to the effect it has upon the character and
happiness of men. With this purpose I shall consider
its functiom, its intensity, its relation to association, the
conditions of persomal success, the bearing of success
upon morality, the effect of competition as regards
sympathy, contentment and individuality ; and finally,
the standard of sueccess. Of course the discussion of
these subjects i3 very far indeed from exhaustive: my
aim is to give a concise and connected view of prineciples
and to suggest, at least, their application to existing
social conditions.

Some of the matters treated are of a sort concerning
which many people feel strongly, upholding conflicting
views with a common vehemence. I cannot expect to
reconcile these differences, which rest as much upon
temperament and point of view as upon intellectual
grounds; but I hope that discerning readers will find in
what I say evidence of a painstaking desire to see the
truth and to state it fairly.



