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FOREWORD

The common complaint of teachera who are inexperienced in
such subjeeta as the following, is that pupils do pot know snything
about them, have no apperceptive mass, and therefore do not know
how to prepare leasons in them at home. Thie ignorance on the
part of pupils is, the author believes, an asset, In the first place
it indieates that they will have nothing t¢ unlearn and, inthe
gecond, that as a consequence their powers of thinking and ob-
gervation will be the more unhindered, the more keenly alert.
After all, the best purpozes of any study arc to throw pupils upon
their own initiative, to make them keen observers and, if possible,
independent thinkers. It in par execllence the purpose in the study
of these subjects. Pupils should resd eseh paragraph question
group over carefully and thoughtfully. They should observe,
“take notice,” of the common things around them, as suggested
in a lesson series. If they do thiz conscientiously they will find
their home study periods as well ag their recitation periods filled
with rich materals and Mlustrations for thought and discussion.
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